
Re; Ex Pme hen ta t ion  in CS Docket Nd. 98-120 

cc: Commissioner Kevin Martin 
Catherine Bohigian, LegaI Advisor to Commissioner Martis 

RECEIVED 

On August 26,2002, Ms. Judith MCHale, President and Chief Operating Offices of 
Discovery Comuslica~olss, h,, and I met with Cornmissianer Kevin Martin md his l e d  
advisor, Catherine Bohigim. We discussed the digital television tmnsition a d ,  spocificdly, the 

,’ k n p t  digital must carry would have on cable programmers m h  as Discovery. We explained 
- -the C h d k q e S  program n e t w o k  face in ascuring  abl le carriage and the ham to program 

companies atld consumem of giving broadcastem another advatage in the competition for chle 
carriage, We txpre3scd concern about proposals that cdl for mandatory carriage of a 
broadcaster’s analog and &@tal signal during thc tramition ELS well as chose that call k r  
mandatory Carriage dmors than the bmsdcstster’s p b q  digital signal. 

In accordance with the Commisssj~ri’s Rules, an original and m e  copy ofthis letter, 
including an mcksm, am being filed with pur office, 
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Discovery Communications, Inc. is the leading 
global reabworld media entertainment company, 

creating the highest quality content and services tu 
help people explore their world and satisfy their, 

curiosity. . .  , , .  
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THE NEXT GENERATION OF DISCOVERY '< 
U-SAased targeted networks, launched beginning in 1996 specifically 

for the digital universe: 
. .  . .  . .  
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. .  . .  , .  .. .. ,. . .  Recently launched, new sewices for an on-demand and high-definition 
warld: 

I Y  t r  - 
1 

bN 
DEMANF 

4 

Ex Parte 



:.. . .  
. . ,  . .  . . .  

, .  . .  :. _ .  - -  . .  . ,  
. 'I 

. .  . .. 
m 



, .  , 
. . .  

. . . .  - - , , -  
. .  

. , ' .  
, :. ., . ,  : 
I ' .  

. .  
- ,  . . .  . .  , .  

. . . . .  , .  .:. , . .  , . .  

. -  . .  
. . .  . .  .. ' 

. . .  
. . . . .  

. .  
. .  I . .  . . .  
. , .  . .  

:. 
. .  

I .  . 
, .  

. .  
, .  

. .  

......... 
. . .  .:. i 

'I 2; y .:... 

. .  
. .  

. ,  . 
..... . .  . . -  

. .  , . .  
.. ,. 

. .  . . . . .  
i. ,.\, ... . . . .  , - .  

- .  . 
. .  
- .  , .... 1:. . .  . >,:"<',, .p 

. -  
I .  . I  

. .  - , ' ..; ' 

. , .. 
, .  

. . .  , .  

. . . .  
, .  - .  , 

. .  
. .  

. .  

I w  

ril 
i 
I 

. -  . . . .  , : 
.... . .  

:, f 

. . .  - ,  . .  - . 1  

. 
- ,  - 
. -  .. - I .  

. .  
. . . . . .  , .. 

r n F P F F  * v - 7 ~ ~ $ ~ m a  
. .  

.I.:.' f - . .  , . 

. .  
I .  . I  

. .  
. . .  

. .  
. .  , .  - 

. .  . , .  
I .  

I'  " 
-. , .  

. .  . . .  . .  
. . .  

, .  . , .  - .  , 

. . . .  - .  
, . .  . .- . .  . .  

. ,. 



I 
. .  
, .  

. .  

': , 

. . .  

P 
, .  , .  , 

. .  
. .  

. . . .  . . . . .  . . . .  . . . .  
'.. , . , .  . .  

. . :: 
. .  

. .  

. . . . .  
. . . .  := 

. . . .  . . . . .  . . . .  
. .  
. .  . .  

. . .  ' E  . . .  
. .  . .  . .  . . .  . .  

. . . . .  . . ~ .  . -  , .  . .  

CABLE IS COMMITTED 
. . . . .  , .  . .  , .  

TO THE DIGITAL TRANSITION 

r .  ~. . . .  
, .  , .  Cable companies have created more than 60 digital networks to 

: :  . . . . .  . take advantage of operators' digital upgrades and provide 
consumers with more choice. 
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Discovery has spent millions of daUars to launch its digital 

DemancVChoice 10 Discovery. 
networks, Discovery RD Theater and Discovery On 
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The availability of cornpeIling digital programming increases 
consumer demand for digital TV, 
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CONCLUSION 

I urge you to affirm the FCC's. January 2001 
decision on dual must carry and its concl.asians 
regarding the carriage o f  broadcasters3 
"primary video" post-transition. 
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